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Greetings!

It gives us immense pleasure to be the part of HSB Research Review as Editors . We take this
opportunity to thank all contributors, reviewers, editorial board members and readers for making

HSB Research Review Journal a success. The interest of the authors in sending their research

papers for publication and over-whelming response received from the readers is duly

acknowledged.

HSB Research Review Journal is intended to be an outlet for empirical research contributions for
scholars and practitioners in the business field. Manuscripts that are suitable for publication in
this journal cover management domains such as areas of HRM, Finance, Consumer Behaviour
International Business, Marketing. Organizational Behaviour and Research Methods. We are

committed to quality in all that we publish.

A Bi-Annual Peer Reviewed Refereed Journal of Haryana School of Business is committed to
provide an academic dais to share ideas, promote and endorse the culture of research. This
journal is an intellectual piece of knowledge with extensive exposure that maintains a balance
between pure and applied research. Feedback and suggestions, if any, for the improvement in the

quality of this journal are welcome at hsbreview(@gmail.com.
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