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The Editoria|

The business of world is passing through a period of uncertainty, slow down ang
inflation. This scenerio has added complexities to the masters, policy makers and the
stakeholders and require greater amount of attention through rigourous research and
marketing intelligence so as to put the economy on its proper path.

HSB Research Review addresses issues related to different functional areas such as
human resource management, marketing, financial management, international
business, economics, business analytics and strategic management etc., that are
germane to stakeholders in the system. It is a peer reviewed bi-annual journal for
promoting qualitative and quantitative research in the area of business. Further it

presents a platform for academicians and practitioners for effective exchange of
ideas.

The journal intends to provide an academic platform to share ideas, promote and
endorse the culture of research to generate evocative debates. This bi-annual journal
invites and attracts best quality research papers from all parts of the globe and
reaches a wide variety of readers. This journal is an intellectual piece of knowledge

with extensive exposure that maintains a balance between pure and applied
researches. Suggestions, if any,

for the improvement in the quality of this journal are
welcome from all corners.

Editor
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nor the journal will accept responsibility for errors. omissions, loss or damage o manuscripts Upon acceptance of a
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The selection of papers for publication will be based on their relevance, clarity. topicality and originality: the extent to
which they advance knowledge. understanding and application. and their likely contribution towards inspiring further
development and research The Journal tries to maintain a balance between purely research oriented papers and those
derived mainh from the expenences of practitioners involved in different areas of management.

The manuscript should be submitted and author ‘s details must be printed on a separate sheet and the author should not be
wdentified anywhere clse in the article. A brief autobiographical note should be supplied mcluding full name, affiliation,
e-mail address and full international contact details. Manuscripts should not exceed 7.500 words (about 15 A-4 size
pages. tvped onc and half space only on one side of the paper. The number of tables and figures should not normally
exceed five in all Author’s’ name should not appear on any other page. Submit an abstract of about 200 words. Give the
academic profile of each author including e-mail ID in not more then 100 words. The articles should be n clear, coherent
and concise English Author's should also send a copy of the contribution in MS-word, Times New Roman font, by
e-mail to- hshreview(@gmail.com. The hard copy and electronic files must match exactly. Author/s should also certify
that the paper/case has not been published or submitted for publication elsewhere.

All materia! and editorial correspondence should be addressed to: The Editor, HSB RESEARC H REVIEW, Haryana
Schoo! of Business. Guru Jambheshwar University of Science and Technology, Hisar-12500T (Haryana) Website:
hip: 'www giust.ac.in The contributions received will be acknowledged immediately by e-mail. All correspondence
with contributors will only be through e-mail.

Manuscripts not considered or not accepted for publication will not be sent back. Contributors whose contnbutions are
accepted or rejected will be informed by e-mail only.

Tables and Figures should be given on separate page at the end of the paper. Please use mimmum possible number of
wables and graphs. Tables (each on a separate sheet) should be numbered consecutively in Arabic numerals and should be
referred 10 1n the 1ext as Table 1, Table 2, etc. Tables should not duplicate results in graphs. The minimum amount of
descriptive text should be used on graphs and drawings (label curves, points, etc. with single letter symbols). Graph axes
should be labeled with vanables written out in full, along the length of the axes, with the unit in parenthesis. Each figure
and illustration should be on a separate sheet. The location of tables, figures and graphs in the text should be indicated.

The book review should normally not exceed 1,000 words. All notes should be indicated by serial number in the texi, and
lierature cied should be detailed under notes al the end of the paper bearing corresponding numbers, before the
references Follow Briush spellings throughout (programme, not program).
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Use double quotes throughout The use of single quotes 1 be restricted for use within double quotes, e.g., “As Carter
says the ssuc of “providing best possible quality 10 the consumer and lowest possible cost’ needs critical focus. .
Quotations 1o excess of 45 words should be separated from the ext with a line space above and below and indented on
the left. Quotes should be cited accurately from the ongmal source, should not be edited, and should give the page
numbers of the orginal publications
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Place the references at the end of the manuscript following the endnotes. The list should mention only those

which have been actually cited in the text or notes. References should be complete in all respects and alphabse(t):,fc;s
arranged. Author/s’ name should be the same as in the original source. You should cite publications in the text: (Ada;z
2006) using the first named authot’s name or (Adams and Brown, 2006) citing both names of two, or (Ada.ms et aly
2006). when there are three or more authors. At the end of the paper a reference list in alphabetical order should b'e'

supplied:

a)

b)

c)
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For books: Surname, Initials (year), Title of Book, Publisher, Place of publication.
¢.g. Harrow, R. (2005), No Place to Hide, Simon & Schuster, New York, NY.

For book chapters: Sumame, Initials (year), “Chapter title”, Editor’s Surname, Initials, 7itle of Book,
Publisher, Place of publication, pages. €.g. Calabrese, F.A. (2005), “The early pathways: theory to practice —a
continuum”, in Stankosky, M. (Ed.), Creating the Discipline of Knowledge Management, Elsevier, New York,
NY, pp. 15-20.

For journals: Surmame, Initials (year), “Title of article”, Journal Name, volume, number, pages.

e.g. Capizzi, M.T. and Ferguson, R. (2005), “Loyalty trends for the twenty-first century”, Journal of Consumer
Marketing, Vol. 22 No. 2, pp. 72-80.

For published conference proceedings: Surname, Initials (year of publication), “Title of paper”, in Surname,
Initials (Ed.), Title of published proceeding which may include place and date(s) held, Publisher, Place of
publication, Page numbers. e.g. Jakkilinki, R., Georgievski, M. and Sharda, N. (2007), “Connecting
destinations with an ontology-based e-tourism planner”, in Information and communication technologies in
tourism 2007 proceedings of the international conference in Ljubljana, Slovenia, 2007, Springer-Verlag,
Vienna, pp. 12-32.

For unpublished conference proceedings: Surname, Initials (year), “Title of paper”, paper presented at Name
of Conference, date of conference, place of conference, available at: URL if freely available on the internet
(accessed date). e.g. Aumueller, D. (2005), “Semantic authoring and retrieval within a wiki”, paper presented
at the Furopean Semantic Web Conference (ESWC), 29 May-1 June, Heraklion, Crete, available at:
hnp://dbs.uni-leipzig.de/ﬁle/aumuellerOSwiksar.pdf (accessed 20 February 2007).

For working papers: Surname, Initials Zyear), “Title of article”, working paper [number if available],
Institution or organization, Place of organization, date. e.g. Moizer, P. (2003), “How published academic
research can inform policy decisions: the case of mandatory rotation.of audit appointments”, working paper,
Leeds University Business School, University of Leeds, Leeds, 28 March. '

For encyclopedia entries (with no author or editor): Title of Encyclopedia (year) “Title of entry”, volume,
edition, Title of Encyclopedia, Publisher, Place of publication, pages. .g. Encyclopaedia Britannica (1926)
“Psychology of culture contact”, Vol. 1, 13thed., Encyclopaedia Britannica, London'and New York, NY, pp.
765-71.

For. newspaper articles (authored): Surname, Initials (year), “Article title”, Newspaper, date, pages. ¢.8.
Smith, A. (2008), “Money for old rope”, Daily News, 21 January, pp. 1, 3-4.

For newspaper articles (non-authored): Newspaper (year), “Article title”, date, pages. e.g. Daily News
(2008), “Small change”, 2 February, p. 7. '

For electronic sources: if available onlin€'the full URL should be supplied at the end of the reference, as well
as a date that_the resource was accessed. e.g. Castle, B. (2005), “Introduction to web services for remote
portlets”, available at: http://www-128.ibm.com/developerworks/library/ws-wsrp/ (accessed 12 November
2007).

In case of more than one put?lica:uiop by the same author, list them in chronological order, with the older item appearing
first. For more than one publication in one year by the same author, use small (lower case) letters to distinguish them (.8
1980a, 1980b), do not number the references.

Editor
HSB Rresearch Review



Statement about Ownership and Other

Particulars of HSB Research Review

HSB Research Review

Title of the Journal
Registration No.
ISSN No.
Periodicity
Language

Owner

Publisher & Printer

Editor

Place of Publication

HARENG/2010/36595
0976-1179

Bi-Annual

English

Haryana School of Business,

Guru Jambheshwar University of Science & Technology
Hisar - 125 001 (Haryana)

Published & Printed by Prof. Usha Arora for and on behalf
of Haryana School of Business, Guru Jambheshwar
University of Science & Technology Hisar - 125 001
(Haryana)

Prof Vinod Kumar Bishnoi
Haryana School of Business

Hisar (Haryana)

| Prof. Usha Arora hereby declare that the particulars given above are true to the best of my

knowledge and belief.

Subscription Fee

Usha Arora
Publisher & Printer

Annual Subscription Fee Rs. 500/- (for institution)
Rs. 200/- (for individual)




Haryana School of Business
Guru Jambheshwar University of Science & Techno!ogy. Hisar

158

&

-4

| Sl § | by i
Mu-.,mu,;i:u sl babetaghtyy b

£
[ 58

S
—
-

k|
e
g [
,‘_"”{‘__
!
ol iy
i

(Radhev K'ga
9416040205, 9416264604

|




{ "type": "Document", "isBackSide": false }


{ "type": "Document", "isBackSide": false }


{ "type": "Document", "isBackSide": false }


{ "type": "Document", "isBackSide": false }


{ "type": "Document", "isBackSide": false }


{ "type": "Document", "isBackSide": false }


{ "type": "Document", "isBackSide": false }


{ "type": "Document", "isBackSide": false }


{ "type": "Document", "isBackSide": false }

